




diptyque: 

"elective affinities"



diptyque is open to the world and present 
across the globe where it distils its fragrances, 
subtle blends of refinement and naturalness 
for which it alone has the secret. 
Quintessentially French, both through its 
origins and through luxury imbued with 
elegance of which it is the archetype, diptyque 
cultivates a free and eclectic spirit turned 
towards art as well as nature, innovation and 
the wealth of the past. 
This is a House of tradition driven by a daring 
temperament... Scented candles, fragrance 
diffusers for the home, eaux de toilette 
and eaux de parfum or face and body care 
products bear witness at all times to the 
extreme importance accorded to know-how, 
to the beauty of the gesture that is the hallmark 
of luxury craftsmanship. Rituals are dear to 
the House, rituals of beauty or the rituals 
in discovering fragrances all go to make life 
more beautiful by endowing every moment of  
it with meaning. 
From ranges to collections, diptyque sculpts 
its universe into a genuine art of living that it 
is happy to share with its connoisseurs around 
the world. 



diptyque: the story 

of a prolific friendship



Christiane Gautrot, 

Desmond Knox-Leet &

Yves Coueslant

1961



When talking with someone for the first time 
no one can tell what the future may hold in 
store for this relationship. Desmond Knox-
Leet is a painter – a passion he was to indulge 
in throughout his life – with Christiane 
Montadre-Gautrot, fresh out of the Ecole des 
Arts Décoratifs, they designed upholstery 
patterns which were then sent off to London, 
to Liberty and Sanderson. Yves Coueslant, 
after completing the course at the Ecole du 
Louvre, discovered the world of decoration 
and theatre to which he devoted twelve years. 

We are in 1959, Yves and Desmond's paths 
cross... a few months later, the three friends 
decide to create their own fabric design 
house.  



So in 1961 they set up on the boulevard Saint-
Germain, at number 34. While the sale of 
fabrics – too avant-garde no doubt – was slow 
in taking off, the traditional German lanterns 
which they used to decorate their Christmas 
window displays enchanted visitors... They 
were of course surprised by this but also 
encouraged and guided by their curiosity, they 
gave free rein to their taste for the unusual, 
the artisan, the ethnic and the playful... 
and after much searching and travelling 
together they created a formidable collection 
of heterogeneous objects from here and 
elsewhere. Sales took off with rave reviews in 
the press. Their venture was a success. Through 
discoveries and personal achievements,  
the House affirmed its personality.

In 1963, three scented candles were designed. 
They were called Thé, Aubépine and Cannelle. 
Five years later, they unveiled their first eau de 
toilette, L'Eau. A bold simplicity, a precursor 
temperament... The tone was set.



A great lover of calligraphy, Desmond set 
to the task of designing the portrait of this 
unique House: a very 18th century medallion, 
with the pattern of the fabric created in 1963, 
"Prétorien"; a character with Celtic overtones; 
a black trace revealing the ever so slight 
trembling of the hand... Oval, dancing letters, 
little fragrance scenes, the duality of black and 
white, the elements of an original and timeless 
graphic structure which now define the brand 
making it recognizable at a glance. Sober and 
poetic, playful and mysterious, powerful and 
evocative, an aesthetic that embodies the spirit 
common to the three founders of the House, 
a spirit that was to speak across time and 
fragrances.



Paladin pattern, 1961-62



Prétorien pattern, 1963 



The mythical address of a very chic bazaar: 

34 boulevard Saint-Germain



The 34 boulevard Saint-Germain boutique, Paris 5th today

The 34 boulevard Saint-Germain boutique, Paris 5th in 1961 



In the early 1960's this part of the boulevard 
Saint-Germain was not the most sought after 
area of the capital but it did have the distinct 
advantage of not being very expensive. In no 
time, the talent of three friends were to make 
it a must for a public at once curious, elegant 
and refined. The shop located at the corner 
of rue de Pontoise and the boulevard has 
two windows like the two sides of a work.  
A diptych. The name for the house had been 
found.

Fabrics, wood figurines, Japanese kites, bags 
and cushions, incense, small Pollock theatres, 
candles, perfumes, scented sachets, tubes 
filled with coloured seeds, Mexican birds, 
the wooden horses of the Dolomites... Like 
a fragile suspended mobile, the harmony in 
this store is nourished by an invisible and 
invaluable link: inspiration. The atmosphere  
is unique, indefinable. 



The diptyque stores are now opening up in the 
biggest cities all over the world and in particular 
in neighbourhoods that are in keeping with  
the spirit of the brand. And while each one has 
its own personality, open to modernity and  
to the culture of its adopted country, all 
maintain this warm intimacy.
Original reinterpreted fabrics, creations 
inspired by the graphic codes of the brand, 
wood, photo collages, flower and herbal prints, 
fragrance libraries... Gestures and rituals that 
give these delicious moments even more 
refinement. The candles freed from their glass 
to better release their scent, or this new process 
dedicated to the discovery of eaux de toilette 
which, supported by a sleek design, sublimates 
fragrance codes. 
And the outburst of colours when tissue paper 
trios, gathered in a clever fold, wrap candles 
and scented waters... Each store has its own 
exclusive items and each visit is a very special 
moment.



Un Air de diptyque, 2013

diptyque, universe 



34 boulevard Saint-Germain, 

more than an address, a spirit



Fifty years after the opening of the first 
diptyque store, in a form of tribute, a fragrance 
will capture the soul of the store and its essence. 
The task was a challenge but did not deter  
a house that has brought the soul of No. 34 into 
the modern age by encapsulating the scent of 
this extraordinary venue. This is how a scent 
portrait came about in which connoisseurs will 
see the link with the House's classics: L’Ombre 
dans l’Eau, Do Son, Philosykos, embrace you 
as soon as you enter the store. Blackcurrant, 
green leaves, berries and hesperides foregoing 
rose, geranium and tuberose, while the woods, 
balsams and resins form harmonic background 
notes... The fragrance is complex, atypical, 
both seductive and surprising. A signature 
line, available for both body and home.

La Collection 34 that will follow, the quint-
essence of the brand, highlights the infinite and 
demanding happiness of creating novel objects 
with exceptional craftsmen and women. Bottles, 
candles and candle-holders; the refinement of 
which is the mark of excellent craftsmanship. 
"Merchants of everything" was the title of one 
of the first articles on this House, merchants  
of these trifles that are everything because they 
embellish life... This independence, this open-
mindedness is perpetuated while respecting  
its history which instils in it a constant concern  
to innovate and feed off the exchanges with  
artisans and artists. From the Redouté candle, 
a feat by a porcelain craftsman, to moving 
objects, poetic and fragrant forms; limited  
edition eau de parfum Essenses Insensées... 
La Collection 34 embodies an inimitable art 
of living.



Candle 34 boulevard saint germain



Line 34 boulevard saint germain



Fragrance stories...





"My soul travels on the smell of perfume" wrote 
Baudelaire. Only poets can summarize an entire 
universe of thoughts and sensations in a few 
words. 
In this, perfume resembles a poem. Immateriality 
endowed with the greatest evocative power, at 
diptyque it recounts what makes our memory an 
infinite field of happiness. Distant landscapes, 
real or imaginary journeys are the special guests 
here where memories furnish their best effects. 
L’Ombre dans l’Eau, Philosykos, Do Son…  
All are the bearers of a story.

A vast freedom, released from superficial 
fashions and fads; a curious inspiration always 
looking out for unusual combinations; open to 
the world and its infinite wealth... these are the 
cornerstones of this constantly renewed search 
for unique and authentic scents. The obvious 
nature of such emotions is the result of a work 
of great complexity and a stringent requirement 
tolerating no flaw in the choice of components. 
A consummate art of balance and detail can be 
happy with nothing but excellence.

The art of fragrance for diptyque is an ode to 
slowness and patience combined with a great 
sensitivity.



Wax stories...



6.5 oz. candles 



diptyque cultivates the exception. But diptyque 

is primarily a House of collections.

Scented candles are the result of a unique 
know-how. Entirely handmade, nine stages 
are required to achieve the fragrant finesse 
characteristic of them. Their scents are made 
with as much care as for eau de toilette. Fifty 
fragrances – a unique range in the world – 
come in families highlighting a flower, fruit, 
herb, tree or spice. Baies, Tubéreuse, Figuier, 
Feu de Bois, Roses… each of them have us 
relive those moments of fullness that only 
nature gives us. Limited editions punctuate 
the year with events that over the years have 
become convivial rituals and the opportunity 
to place the compelling design and attractive 
sobriety of the boxes and glasses in the eager 
hands of young designers...



The evocation of a particular fragrance is best 
experienced in the privacy of your home and 
always comes with a strong emotional charge.
Indoor sprays, scented palets for which 
diptyque has the secret, are another way to 
adapt this art of wax, by diffusing the scents 
without the need to light a candle. 

Innovative, luxurious, exclusive, diptyque 
diffusers reinvent the art of home fragrance. 
Le Sablier (The Hourglass), a precious and 
ingenious glass bottle. Through an exclusive 
process based on natural principles of gravity 
and capillary action, it distils its fragrant 
bouquet drip by drip.

Un Air de diptyque, the name evokes melodious 
sounds, the sophisticated object uses contemporary 
and nomadic technologies.  A entirely new way to 
apprehend home fragrances... 



Le Sablier, 2017



... and eaux de toilette



The Eaux de toilette, inaugurated by L’Eau… 
are atypical creations, women and men can 
use them. Do not be deceived by the apparent 
simplicity of its eaux de toilette: diptyque 
masters the art of perfumery to perfection 
and has a genius for unique, subtle and 
pure harmonies which magnify nature. The 
virtuosity of their creation is due in part to 
the famous 'olfactory accident' inherent to the 
spirit of the House: one or more sublimated 
raw materials that were never intended to meet 
come together in a shocking collision and end 
up complementing each other to create a rare, 
profound, innovative fragrance that speaks to 
the soul. 
Olfactory narratives, the Eaux de toilette play on 
the senses and the words. Each name emerges 
in the Oval, the symbol of the brand, and 
adapts the O vowel sound in French. L’Autre, 
L’Eau Trois, Eau Lente, Olène… One tells 
the tale of a warm evening in the port of  Do 
Son, on Halong bay and the evocative scent of 
the tuberoses. Another will deliver a gripping 
depiction of the fig tree. Philosykos: dry wood, 
sap, mixed leaves and bark. And the novelty 
of this delicate and wild alliance of Roses 
from Bulgaria and freshly picked blackcurrant 
berries is embodied in… L’Ombre dans l’Eau.



Memory becomes a scent and the Eaux de 
parfum come to underscore the words at times 
with intensity. The bottle, oval as it should 
be and surrounded by black glass, reacts to 
the clarity of the Eaux de toilette in a play on 
positive-negative. 
On the labels the story emerges from one side 
and then from the other... and the end of the 
story is read through the fragrant liquid in an 
elegant and seductive engraving.  

Les Eaux are of a simple and graceful nature 
and are applied generously. Fresh and pure, 
in Citrus they share frank and decidedly acid 
notes (L’Eau de Néroli, L’Eau de Tarocco…) 
and in Florals, thoughts like infusions bearing 
a majestic flower (Eau Rose, Eau Mohéli…).



Eau de toilette Florabellio, 2015



The spirit of care...



… L'Art du Soin (The Art of Care), aptly 
named, holds a very special place at diptyque. 
It is a gentle confirmation of the values adopted 
by the House, this art de vivre nourished with 
authenticity and refinement, this demanding 
selection of raw materials, this know-how put to 
the service, as always, of tireless research.

L'Art du Soin for the body travels. From 
the Mediterranean basin to the gates of the 
Orient, it gathers ancestral rituals and rare 
products. Gel, milk, ointments and precious 
oils freely assemble to embrace, invigorate, 
soothe and nourish the skin and hair. 
Byzantine pink, Alexandria orange blossom, 
Corinth immortal, Florentine iris... Delicate 
fragrances, voluptuous textures and innovative 
recipes.

L'Art du Soin for the face takes traditional 
Western or Asian cosmetic methods, 
reinvents the gestures and plays with the 
whims of the metamorphosis. The creams 
melt under the fingers, becoming oil then 
milk, powders vanish into an airy foam... 
The skin recovers its radiance and the 
complexion is illuminated. Slow infusion, 
gentle distilling of flowers, leaves or seeds...  
The damask rose dominates the scene inviting 
to its side white lily, jasmine, clay, rice powder...



diptyque…



Through its desires and dreams, discipline and 
respect, research and instinct, diptyque has 
forged itself an unusual, atypical personality. 
Appreciated and present all over the world, it 
no less retains a human and personal dimension 
reflected in its stores and fragrances. Curious 
about the world, the history of materials and 
know-how, its innovative power reflects its 
interest in whatever promises the future holds. 
The legacy of its founders, a pioneering spirit 
which expresses itself beyond genres and 
fashions, a sincerity that reflects the emotion 
contained in each fragrance... These could be 
the first strokes of a portrait.  

Each fragrance reveals an infinite universe of 
feelings and sensations because it is a mirror 
for the most beautiful places of memory, a 
poem that we listen to every time we breathe 
it in...






